pablove

the pablove foundation

2016

e signature arts program
>f The Pablove Foundation,
teaches children living
with cancer to develop
their creative voice through

the art of photography.
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The Pablove Foundation

is named after Pablo Thrailkill Castelaz, the son
Jo Ann Thrailkill and Jeff Castelaz and the little
L § " brother of Grady Gallagher. Pablo was six years

old when he lost his valiant y m |’rh
bilateral Wilms Tumor, a rar hood
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Invest in underfunded, cuttingedge pediatric cancer research
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Inspire cancer families through education

Our Annual Childhood Cancer Symposiums bring together medical
professionals and patient families from around the country. Each year, the
country’s leading experts present on critical subjects like rare pediatric cancers
and their long-term effects.

Improve the lives of children living with cancer through the arts
Our Pablove Shutterbugs program teaches children living with

cancer to develop their creative voice through the art of photography. To
date, we have served more than 1000 children in the United States.
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- ages 6 to 18, who participate

\
x>
== 4

 The Pobleve Shu’r’rerbl‘)lgs
Pﬂd’gram is open: fo students,

in a series of lessons created fo
~ develop photographic creativi
Our program offerings include |

8-week ment programs
and 5-week | essions.
. n’ "\

The lessons cover topics such
as lighting, composition, and. @
perspective. Students receive }
their own camera kit so they: 4

can put what they've |ecj'ved ﬂ
into a fion. L S

At the end of the program s .I‘_ ,[fa_ < ' i nll-'_'; JB!
students are celebrated in : e
a graduation ceremony to e
commend their hard work —
and to encourage them to

continue using photography
as a tool for self-expression.

‘!ll Lllﬁ \

i i m |

.;’ \\\L '|‘

'3
Our annual Pablove Shutterbugs Gallery Shows'
celebrate the work of our students while raising awareness
of childhood cancer. With our graduates’ photographie
vision on display, their families, friends, and art lovers
can come together to support the students. 100% of
the proceeds from the student prints sold through our
Gallery Shows directly benefit pediatric cancer researehy
allowing our kids to pay it forward and help future childrén
live a cancer free tomorrow.

The Pablove Shutterbugs Summer Camp is offéred
to alumni nationwide. The Summer Camp is a confifUINEEE
education program that will broaden our alumng
knowledge of photography while encouraging iies
continue to participate in the Pablove communi
cultivate a life-long interest in the art of photograisi



2016 CALENDAR

®
Los Angeles Austin
February 27 - April 16, 2016 April 30 - May 28, 2016
8-week mentorship program 5-week photography program
June 15 -17, 2016 October 1 - 29, 2016
Alumni Summer Camp 5-week photography program

(open to all Pablove Shutterbugs nationwide)
November, 2016*

December, 2016* Gallery Show

Gallery Show

New Orleans Boston

April 16 - May 14, 2016 October 1 - 29, 2016
5-week photography program 5-week photography program

September 17 - October 15, 2016
5-week photography program

November, 2016*
Gallery Show

San Francisco Bay Area

April 23 - May 21, 2016
5-week photography program

June 11, 2016
Gallery Show

October 1 - 29, 2016
5-week photography program

New York City

April 9 - May 7, 2016
5-week photography program

September 17 - October 15, 2016
5-week photography program

Spring, 2017*
Gallery Show






Our Pablove Shutterbugs Supporters
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Our ReaCh (as of 2/19/16)
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Fans: 17,314 Followers: 4,188 Views: Posts: 1,909 Average monthly
Key mentions: 155,523 website visits: 4,451

Average Organic @Blink182, @Maroon5, @LouisCK, Followers: 1,736

Reach: 6,235 @BeastieBoys, @KateeSackhoff,  Videos: 368 Average monthly
@KatyPerry, @MKristenBell, Likes: 34,849 page views: 10,586

Average Monthly @Garbage, @JuddApatow,

Reach: 40,133 @NickJonas, @JoelMcHale, Comments: 711 Newsletter
@HalfAdams, @AshleyTisdale, Subscribers: 8,622

@StephMcMahon



Sponsor the 2016

New Orleans Gallery Show

$10,000

Presenting
Sponsor

$5,000

Tenderhearted
Sponsor

$2,500

Warmhearted
Sponsor

$1,000

Kindhearted
Sponsor

Show “Presented By” Your Company
on all event materials

Name recognition and quote from
Company Executive in press release

Sponsorship promoted
in media outreach

Promotional tie-in opportunities

Logo inclusion on
exhibition title wall

Commemorative framed student print

Logo inclusion and linkage
on pablove.org

Logo inclusion and linkage on event
marketing materials + social media

Logo inclusion on
event signage
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