


ABOUT PABLOVE

Helping kids with cancer live—
a love-filled life today and a cancer-free life tomorrow
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The Pablove Foundation is named after Pablo Thrailkill Castelaz, the son of
Jo Ann Thrailkill and Jeff Castelaz and the little brother of Grady Gallagher.
Pablo was six years old when he lost his valiant yearlong battle with
bilateral Wilms Tumor, a rare form of childhood cancer. With the love of our
community, The Pablove Foundation’s mission continues to grow as we:

INVEST in underfunded, cutting-edge pediatric cancer research
INSPIRE cancer families through education
IMPROVE the lives of children living with cancer through the arts

It's what we call fighting childhood cancer with love.
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BECOME A SPONSOR

Recognition “Sponsor of
as Title the Month” Logo inclusion
Sponsor in inclusion  Logo inclusion and linkage Logo inclusion Sponsorship
press release  Gifting in monthly  and linkage ~ on event on sponsor  promoted on
+atevent  opportunity  newsletter on pablove.org  webpage banner  social media  Event tickets
Title Sponsor Tier 1 ' 16 tickets*
$25,000
Lionhearted Sponsor Ti . .
ier 2 10 tickets
$10,000
Tenderhearted Sponsor . .
Tier 3 8 tickets*
$5,000
Warmhearted Sponsor . .
Tier 4 6 tickets*
$2,500
Kindhearted Sponsor Ti . .
ier 5 4 tickets
$1,500




BECOME A MEDIA SPONSOR

Logo inclusion
Logo inclusion and linkage Logo inclusion Sponsorship

. and linkage ~ on event on sponsor  promoted on
We ask that you provide: on pablove.org  webpage banner  social media
¥ $5,000+ in donated advertising (can be a
Tenderhearted combination of print, web, and/or broadcast)
Media Sponsor* ¥ One editorial mention of event (print, blog, or
$5,000 on-qir)

¥ Six social media mentions of event

¥ $2,500+ in donated advertising (can be a

Warmhearted combination of print, web, and/or broadcast)
Media Sponsor* ¥ One editorial mention of event (print, blog, or ' '
$2,500 on-air)

¥ Three social media mentions of event

. ¥ $1,000+ in donated advertising (can be a

Kindhearted combination of print, web, and/or broadcast)

Media Sponsor* ¥ One editorial mention of event (print, blog, or ' '
$2,500 on-air)

¥ One social media mention of event

¥ Active giveaway of promotional postcards at
point-of-sale station or applicable equivalent

Marketing Partner* ¥ One mention in email newsletter

€< € € <
<< € € <

¥ One social media mention of event

*All sponsors are invited to donate an item or experience for the popular True Pablove silent auction.
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¥ tacoma
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Fans: 16,378
Monthly reach:
150,412

Monthly impressions:
693,978

Friends of fans:
6,166,825
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YOU
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Followers: 5,419 Views:
Key mentions: 136,541
@Blink182, Videos: 344
@LouisCK, @BeastieBoys,
@KateeSackhoff,
@IMKcristenBell,

@JoelMcHale, @KatyPerry
@Garbage + @NickJonas

Circles:
158,726
+1s: 149,495
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stony brook
new york city

hackensack

philadelphia

greenville

Average monthly
website visits:

4,451

Average monthly page
views:

10,586

Newsletter subscribers:
8,622






